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GOALS:
To enable corporate executives to experience firsthand the impact of 
personalization, the effectiveness of PURL technology and the value 
of marketing campaign dashboards.

STRATEGY:
At their January breakfast meeting, members of the Association for 
Corporate Growth found a personalized card1 attached to their 
name tag on the table as they entered the meeting room. The card 
featured a photo of a cup of coffee with the member’s first name 
traced in the foam in the cup, and included a personalized URL.

After the meeting, members who visited their PURL were presented 
with an online survey2 where they were asked three questions:
Coffee or tea? Decaf or regular? Cream or sugar or both?

Respondents received an automated thank-you email3 from Benny 
Bowman, chief operating officer of Worth Higgins & Associates,  
ACG member and sponsor of the January meeting.
 
In a follow-up phone call, Benny scheduled a meeting with the 
member. Over coffee or tea, decaf or regular, cream or sugar (as 
the user chose in their survey response) served in a Worth Connects 
coffee mug4, Benny  explained integrated marketing solutions from 
Worth Connects, and discussed how we might help make their 
marketing more efficient and effective.

RESULTS:
81 MEETING ATTENDEES
21 SURVEY RESPONSES
26% RESPONSE RATE

PURL TECHNOLOGY:
PURL technology and custom emails from Worth Connects help 
build customer intimacy. They are typically part of a multi-stage 
customer relationship management campaign. An email, followed 
by personalized direct mail with an automated PURL response can 
be deployed to improve the quality of lead generation, segment 
markets or cross sell to an existing customer base. A marketing 
dashboard tracks the status and results of the campaign. 

CONNECTING 
THE DOTS:
ACG Case Study
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