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GOALS:
To announce Worth Higgins & Associates’ FSC certification
To encourage customers to specify FSC certified paper
To engage our customers in environmental stewardship
 

STRATEGY:
Environmentally conscious print buyers can specify paper whose fiber is 
sourced from responsibly managed forests simply by doing business with 
a print vendor who has earned Forest Stewardship Council chain-of-cus-
tody certification. Worth Higgins & Associates earned FSC certification in 
2007. 

We celebrated our certification by arranging with the Virginia Depart-
ment of Forestry to have a tree planted in honor of each of our customers. 
During the holidays, a tree-shaped holiday card1 was mailed to every 
customer featuring a URL for their own personalized web page (PURL.) 
Customers who logged on to their PURL were greeted by name and in-
vited to select from one of four tree species and four geographic regions 
recommended by the Division of Forestry.2 An automated response email 
thanked them by name for participating in our effort to help preserve the 
environment. 3 

The following spring, when the trees were planted and growing on school 
grounds across the state, we mailed personalized thank-you cards using 
the data collected on our campaign dashboard.4 The cards reported the 
total number of trees planted as well as the species and location of the tree 
chosen by that individual. 

RESULTS:
CARDS MAILED: 1,168
RESPONSE RATE: 33%
TREES PLANTED: 385 
FSC ORDERS INCREASED: 225%

PURL TECHNOLOGY:
PURL technology and custom emails from Worth Connects help 
build customer intimacy. They are typically part of a multi-stage 
customer relationship management campaign. An email, followed 
by personalized direct mail with an automated PURL response can 
be deployed to improve the quality of lead generation, segment 
markets or cross sell to an existing customer base. A marketing 
dashboard tracks the status and results of the campaign.
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